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SELLING TIPS & BEST PRACTICES

Know your products!
(Expert product knowledge gives you confidence to offer)

Build value by promoting key selling points
(examples: drop protection, protection science, grip kickstand)

Demonstrate and endorse the cases you have on offer
(Customers want to buy what YOU, the expert are using!)

Offer multiple solutions for their lifestyle
(Offering customers multiple choices and asking which they prefer doesn’t give them an opportunity to say no)
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PROTECTION

Slim & Lightweight

8 Ft. drop protection

Increased camera protection
UV-resistant to stave off yellowing.

EVO Lite

Black Clear

12 Ft. drop protection

Biocote antimicrobial protection
Increased camera protection
Interchangeable buttons

EVO Check

instaPrétek

HASSLE-FREE
2-YEAR WARRANTY

TECH21 CASES ABSORB
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@ Click to Play Video
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https://vimeo.com/591739589/f6e78cbf3d

2120
PROTECTION

Rugged dual layerdrop protection Slim, stylish design
Built in Kickstand Rugged drop protection
Secure Grip

L\ SN

Tropical

Arctic

Transform Series Divine Series

Cushioned shock proof edge
Carry cards and cash with ease

Wallet Series
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PURCSCAR

PROTECTION

Ballistic Nylon construction

Durable metal belt clip

Universal for all current flip phoned esigns
One Year Warranty

Flip Phone Pouch
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